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Abstract 
The worldwide DRAM market is currently the fourth largest semiconductor market worldwide behind 
Logic, Analog, and Microprocessors, with $29.1 billion in sales for 2008. Due to significant price erosion 
from competitive pressures and 300mm manufacturing, the DRAM market is expected to contract by  
7 percent in terms of  revenue this year, while unit shipments are expected to increase by 20 percent. 

DRAM, or Dynamic Random Access Memory, is an integral component in nearly every product in the 
computer market. Personal desktop and laptop computers use this form of  memory for an assortment 
of  necessary operations thus tying its growth to the growth of  the computer market as a whole. 

In 2008 DRAM made up 11 percent of  the total worldwide integrated circuit market which is 
semiconductors less optoelectronics, discretes, and sensors. DRAM sales have slumped in recent years 
due to overproduction and overcrowded inventory space. However, DRAM revenue is expected to 
rebound in 2009 and increase at an average of  13 percent annually, trailing only Flash memory devices 
and surpassing the predicted total IC average growth rates.  

Samsung is easily the world’s largest DRAM producer with 29 percent of  the total market share and  
$9 billion in sales for 2008. However, the top five producers of  DRAM currently control 90 percent of  the 
world market. This makes up an industry oligopoly which makes it extremely difficult for outside business 
to compete and gain a significant market share with these top five producers of  DRAM.  

This study is available through individual report purchase for $2,300.00 USD. If  you are a subscriber 
to any of  Databeans services, this report may be purchased for $1,850.00 USD. For our subscription 
service subscribers, all of  our research is backed by a coverage guarantee meaning if  you purchase a 
report and need additional information, our analysts are available to continue the analysis, customized 
to your organization’s needs. 

©2008 databeans Incorporated Please do not duplicate without permission. 
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A B O U T  D A T A B E A N S  

Databeans, Inc., headquartered in Reno, Nevada, USA, is an internationally recognized market research 
firm focused on the semiconductor and electronics industry. Databeans publishes over 30 market research 
reports annually that are available for purchase as individual studies, or bundled together in cost-saving 
subscription services. Databeans’ detailed quality studies, industry leading customer service, and unparallel 
responsiveness are unmatched in the electronics market research industry.  

B E N E F I T S  C L I E N T S  W I L L  E N J O Y  F R O M  A  S U B S C R I P T I O N  S E R V I C E  

W I T H  D A T A B E A N S :  

• Databeans will become an extension of  your group. With our service subscribers, Databeans 
will help with presentations, fact-finding inquiries, and essentially any project that internal groups 
may not have the time or resources to accomplish. 

• Inquiry hours. All our subscription services include inquiry hours, allowing clients to take full 
advantage of  our analysts for contribution to internal marketing and business planning. 

• Ease of  doing business. By ordering once a year, your company will automatically receive the 
reports or services ordered when they first become available.  

• Additional savings. Our minimum discount with our smaller services is about 19% off  list price, 
while our full service customers save about 38% off  list price. 

• Work within your budget. We can create any type of  payment plan that you desire. Call us to see 
which options will work best within your budgetary circumstances. 

• Corporate wide licensing. We encourage our clients to post our reports on their internal 
websites at no extra cost. This allows for maximum visibility and value within your company. 

For more information, please contact us at 775.624.2881 or visit our website at www.databeans.net. 
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This report is the property of  Databeans Inc., and has been distributed to a select group of  
clients upon specified terms and conditions. Data presented in this report is an interpretation of  
the modeled market, and is believed to be reliable, but is not guaranteed for accuracy or 
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consent of  Databeans, Inc. 
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