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Abstract

Despite the difficult global economic conditions consumer electronics are predicted to remain a
profitable segment for semiconductors suppliers. The analog market plays a critical role in the function

of consumer electronics, providing audio, video, power management, and motor control.

Semiconductor revenue from the consumer segment amounts to $43.5 billion in 2009. Both revenue
and unit is expected to grow at about the same rate so pricing will be stable in this application market
segment over the next five years. Following the rocky third and fourth quarters in 2008, the consumer
semiconductor market has quite a large hole to climb out of. However, due to the current inventory
levels in the channel, revenue should be close to 2008 levels by 2010 and continue growth at a rate of

12 percent on average over the forecast period.

Databeans predicts that consumer analog devices will reach $5.1 billion in revenue for 2009. Despite
falling 28 percent from 2008, it will remain one of the leading analog semiconductor markets, trailing only
communications. Consumer analog devices are expected to experience strong compound annual growth

rates of 11 percent annually over the forecasted period, reaching $8.4 billion by 2014.

Special purpose consumer analog constitutes the largest consumer analog sub-segment with $2.1 billion in
projected revenue for 2009. This segment is predicted to grow 10 percent on average over the next five
years, thanks primarily to major adoption in audio and video electronics such as multimedia players, flat
screen televisions, speakers, and mobile handsets. Analog ASSP product revenue is expected to be higher
in the consumer segment this year and in the future thanks to ever increasing electronics consumption in

emerging foreign markets.

This study is available through individual report purchase for $2,300.00 USD, or available at a discounted
rate through our Databeans Complete Library, the Analog Markets Service, or the Analog
Applications Service, which includes this study as well as other in-depth reports on Amplifiers,
Comparators, Data Converters, Interface, Analog Power Management, and application specific devices.
For our subscription service subscribers, all of our research is backed by a coverage guarantee meaning if
you purchase a report and need additional information, our analysts are available to continue the analysis,

customized to your organization’s needs.
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ABOUT DATABEANS

Databeans, Inc., headquartered in Reno, Nevada, USA, is an internationally recognized market research
firm focused on the semiconductor and electronics industry. Databeans publishes over 50 market research
reports annually that are available for purchase as individual studies, or bundled together in cost-saving
subscription services. Databeans’ detailed quality studies, industry leading customer service, and unparallel

responsiveness are unmatched in the electronics market research industry.

BENEFITS OF A SUBSCRIPTION SERVICE WITH DATABEANS:

Databeans will become an extension of your group
For our subscription services clients, and customers that have purchased 5 or more reports in a calendar
year, Databeans will help with presentations, fact-finding inquiries, and essentially any project that internal

groups may not have the time or resources to accomplish.

Inquiry hours
All our subscription services, and customers that have purchased 5 or more individual reports in a
calendar year, includes inquiry hours, allowing clients to take full advantage of our analysts for

contribution to internal marketing and business planning;

Corporate-wide site licensing
We encourage our clients to post our reports on their internal website, at no additional cost. This allows

for maximum visibility and value of Databeans data and reports within your company.

Work within your budget
We can create any type of payment plan that you desire. Call us to see which options will work best for

your group ot company.

Ease of doing business
By ordering once a year, your company will automatically receive the reports or services ordered when

they first become available.

Additional Savings

e Our minimum discount with our smaller services is about 20% off list price, while our full service

customers save about 40% off list price.

e The Databeans Complete Library includes our Semiconductor Application Demand Model and
Market Share Database, free.

e FEnjoy any Databeans service and your company qualifies for a 20% discount on any

non-subscription report Databeans publishes.

For more information, please contact us at 775.624.6200 or visit our website at www.databeans.net.
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