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Abstract 
Analog content is critical to the operation of  a wide variety of  products in the communications market. 
Databeans projects that the entire communications analog market will reach $14.8 billion in global sales 
in 2010, growing at an average rate of  9 percent annually. 

Special purpose wireless products make up the great majority of  transceiver and PA consumption. 
These devices are used in a variety of  communications devices such as handsets, PDAs, base stations,  
short-range wireless applications, and in 2-way radio and cordless phones as well. In 2010 the entire 
special purpose analog communication segment is projected to reach $11.5 billion in sales. Over the 
next five years total sales will experience average growth of  6 percent, while shipments will 
experience average growth of  9 percent annually. 

The wireless communications market is the largest application market for special purpose with  
$10.4 billion in total revenue. Handsets alone account for more than two-thirds of  total special 
purpose communications analog revenue. 3G-based functions are currently driving sales in mature 
markets, while 4G technologies such as LTE and WiMAX will provide future growth in these 
markets. Meanwhile, in emerging regions low to medium end phone sales for new subscribers are 
driving communications analog sales. 

This study is available through individual report purchase for $2,700.00 USD, or available at a discounted 
rate through our Total Technology Service, the Communications Service, our Analog Markets 

Service, and the Analog Applications Service. For our subscription service subscribers, all of  our 
research is backed by a coverage guarantee meaning if  you purchase a report and need additional 
information, our analysts are available to continue the analysis, customized to your organization’s needs. 
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A B O U T  D A T A B E A N S  

Databeans, Inc., headquartered in Reno, Nevada, USA, is an internationally recognized market research 
firm focused on the semiconductor and electronics industry. Databeans publishes over 50 market research 
reports annually that are available for purchase as individual studies, or bundled together in cost-saving 
subscription services. Databeans’ detailed quality studies, industry leading customer service, and unparallel 
responsiveness are unmatched in the electronics market research industry.  

B E N E F I T S  O F  A  S U B S C R I P T I O N  S E R V I C E  W I T H  D A T A B E A N S :  

Databeans will become an extension of  your group  
For our subscription services clients, Databeans will help with presentations, fact-finding inquiries, and 
essentially any project that internal groups may not have the time or resources to accomplish. 

Inquiry hours 
All our subscription services include inquiry hours, allowing clients to take full advantage of  our analysts 
for contribution to internal marketing and business planning. 

Corporate-wide site licensing 
We encourage our clients to post our reports on their internal website, at no additional cost. This allows 
for maximum visibility and value of  Databeans data and reports within your company. 

Work within your budget 
We can create any type of  payment plan that you desire. Call us to see which options will work best for 
your group or company. 

Ease of  doing business 
By ordering once a year, your company will automatically receive the reports or services ordered when 
they first become available. 

Additional Savings 

• Our minimum discount with our smaller services is about 25% off  list price, while our full service 
customers save about 48% off  list price.  

• The Total Technology Service includes our Databeans Market Database and Share Database, free.  
• Enjoy any Databeans service and your company qualifies for a 20% discount on any  

non-subscription report Databeans publishes. 

For more information, please contact us at 775.624.6200 or visit our website at www.databeans.net. 
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