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Abstract 
The memory market felt the full effects of  the economic crisis in 2009. Long lasting over supply was 
spurred on by a massive imbalance between supply and demand. From 2005 to 2007, the capital 
expenditures on DRAM fabs was over $50 billion as top producers frantically built facilities in order to 
meet growing demand. However, poor consumer sales, brought on by a weak global economy, caused 
demand for to plummet in 2008 and 2009, causing memory prices to fall and left a massive overstock 
of  inventory. Vendors were forced to sell product below cost just to continue to recoup the fab 
investment made a couple of  years earlier. Some vendors slashed output, while others sold off  
equipment and facilities in order to attempt to realign current demand with supply. While the market 
leaders Samsung and Intel managed to maintain profitability, especially in the second half  of  2009, 
some manufacturers, such as Qimonda and Spansion, couldn’t overcome these demand issues and filed 
for insolvency in the early part of  2009.  

Although the market has remained challenging, 2010 looks to be considerably brighter as the end of  
the recession has spurred consumer demand, while memory prices have stabilized and are increasing 
again thanks to a reduction inventory in the channel and restocking activity has progressed. 
Databeans predicts that global memory revenue will reach $57 billion in 2010 and account for  
22 percent of  the total $258.7 billion semiconductor market. This is an industry best 28 percent 
improvement from 2009 sales. Going into the future, total memory revenue will grow an average  
12 percent annually until it reaches $99 billion in 2015. 

Databeans separates the memory market according to type, including DRAM, Flash, SRAM, and other 
miscellaneous forms of  memory which include PROMS and ROM. DRAM and Flash account for the 
vast majority of  the market however, with 95 percent of  all revenue combined. 

This study is available through individual report purchase for $1,500.00 USD, or available at a discounted 
rate through our Total Technology Service, or the Memory Service. For our subscription service 
subscribers, all of  our research is backed by a coverage guarantee meaning if  you purchase a report and 
need additional information, our analysts are available to continue the analysis, customized to your 
organization’s needs. 

©2010 databeans Incorporated Please do not duplicate without permission. 
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A B O U T  D A T A B E A N S  

Databeans, Inc., headquartered in Reno, Nevada, USA, is an internationally recognized market research 
firm focused on the semiconductor and electronics industry. Databeans publishes over 50 market research 
reports annually that are available for purchase as individual studies, or bundled together in cost-saving 
subscription services. Databeans’ detailed quality studies, industry leading customer service, and unparallel 
responsiveness are unmatched in the electronics market research industry.  

B E N E F I T S  O F  A  S U B S C R I P T I O N  S E R V I C E  W I T H  D A T A B E A N S :  

Databeans will become an extension of  your group  
For our subscription services clients, Databeans will help with presentations, fact-finding inquiries, and 
essentially any project that internal groups may not have the time or resources to accomplish. 

Inquiry hours 
All our subscription services include inquiry hours, allowing clients to take full advantage of  our analysts 
for contribution to internal marketing and business planning. 

Corporate-wide site licensing 
We encourage our clients to post our reports on their internal website, at no additional cost. This allows 
for maximum visibility and value of  Databeans data and reports within your company. 

Work within your budget 
We can create any type of  payment plan that you desire. Call us to see which options will work best for 
your group or company. 

Ease of  doing business 
By ordering once a year, your company will automatically receive the reports or services ordered when 
they first become available. 

Additional Savings 

• Our minimum discount with our smaller services is about 25% off  list price, while our full service 
customers save about 48% off  list price.  

• The Total Technology Service includes our Databeans Market Database and Share Database, free.  
• Enjoy any Databeans service and your company qualifies for a 20% discount on any  

non-subscription report Databeans publishes. 

For more information, please contact us at 775.624.6200 or visit our website at www.databeans.net. 
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This report is the property of  Databeans Inc., and has been distributed to a select group of  
clients upon specified terms and conditions. Data presented in this report is an interpretation of  
the modeled market, and is believed to be reliable, but is not guaranteed for accuracy or 
completeness. Reproduction of  this report, in whole or in parts, is permitted only by express 
consent of  Databeans, Inc. 
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